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How to Convince Google That 

Your Website Deserves Top Rankings  
 

The majority of online searches take place on the three big search engines: 

Google, Yahoo, and MSN, with Google controlling most of the current 

market. There are two types of results which show up when a user performs 

a search in one of these engines: sponsored listings (for which there is a 

cost) and organic results which are free. We will focus on achieving organic 

results. 

Organic results are links to sites that the search engine has ranked in order 

of relevance to any particular search phrase. Unlike sponsored listings, you 

are not charged by the search engine if someone clicks your link as the 

result of an organic search. The higher your website is on the list of organic 

search results for your most popular search terms, the more visitors your 

site is likely to get. 

This guide will explain the specific steps of how to get your site to show up 

higher in the search results of major search engines, preferably within the 

first page of listings. To be effective, your campaign should focus on getting 

visibility for the specific terms that most closely relate to your work.  

 
 Search Engine Optimization 

 

If you want your website to rank well for a particular search phrase, you 
must convince Google and the search engines that your site is very relevant 

for that particular search phrase.  

How do you do that? 
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Well the process is really pretty simple and logical, primarily: 

1. You include the search phrase on your pages in important areas, such 

as within the TITLE tags and in the DESCRIPTION meta-tag. 
 

2. You use the search phrase frequently in a page you have optimized for 
specifically for the search phrase, and throughout your site. 

 
3. You create links in the site pointing to other pages within the site—in 

particular the page optimized for the search phrase —using the search 
phrase in the link text 

 
4. You build links from other Web sites, pointing to your site, with the 

keyword in the link Text. (For most small business websites this is the least 

important part of the process.) 

This is of course a very simplistic overview of the most important elements 
involved in obtaining top search engine rankings. The search engines have 

developed, and continue to refine, a very complex set of proprietary 
algorithms used to evaluate a combination of many website elements to 

determine how websites will rank on search queries. 

With that said, obtaining top search engine rankings on important, 

competitive search phrases may not be nearly as difficult as you think.  

Again, the bottom line is you just need to convince Google that your site is 

more relevant on „your search terms‟ than your competitor‟s websites. 

This manual is designed to help you Build a Solid SEO Foundation Under YOUR 
Website. Here are the steps we’ll cover: 

1. Identify your BEST search terms  
2. Optimize your written content for 1 term (or create new optimized content  
3. Group search phrases into themes and create optimized ‘themed pages’  
4. Optimize your Title Tags  
5. Optimize your text links  
6. Optimize  your H Tags   
7. Optimize your META and Image Tags  
8. Optimize your Navigation Links  
9. Add a Site Map  

 
Kaizen - monitor and improve your rankings (on-going) 

 

Getting Started 
 

The first step to successfully “optimizing” your website is to identify the 
precise search phrases your “targeted visitors” are most likely to use when 

they are looking for the types of products or services you offer. 
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For example if you are a real estate agent you may think that your best 
prospects would be searching on the term “real estate”. After a little more 

thought you decide that they would probably narrow their search by adding 
another word say „denver real estate‟ and of course this makes total sense. 

 
As you think more other terms come to mind „denver homes‟, „denver 

houses‟, ‟denver properties‟, etc. 
 

The more you think the more terms you think of, the question becomes what 
terms are MOST important and what terms are there other terms I‟m NOT 

thinking of. 
 

Fortunately there is a tool that will help you with this process, I recommend 
that you use Wordtracker.  

 

I suggest you start by reading their Users Guide, 
http://www.wordtracker.com/docs/members_userguide/members_userguide

.pdf 
 

If you don‟t want to read the guide that‟s OK I‟ll coach you through the 
process.  

 
Your next step is to take advantage of Wordtracker‟s 7 day FREE Trial, don‟t 

sign up for this until you are ready to spend some time working on your SEO 
but when you are I would appreciate it if you would use my affiliate link to 

get the free trail (this way if you do decide to buy it later I will receive a 
small commission). The link is- 

http://our.affiliatetracking.net/wordtracker/a/19001 
 

But it‟s very likely that you get all of your initial research done within the 7 

day free trial period. 
 

Once you get logged into Wordtracker click on the Keyword Universe link 
and follow the directions. 

 
You will see a box that looks like this-  

 
 

http://www.wordtracker.com/docs/members_userguide/members_userguide.pdf
http://www.wordtracker.com/docs/members_userguide/members_userguide.pdf
http://our.affiliatetracking.net/wordtracker/a/19001
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What you will do is enter a search term, say real estate, and then click on 
the Proceed button. 

 
After a few seconds you will then see a list of related terms, something like 

this: 
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You can then click on any the terms to „drill down‟ and see additional related 
terms. You will see something like this: 

 

 
Now you can even take it further by clicking on the „dig‟ shovel and see even 

more related searches: 
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Now you have probably noticed the columns on the right count, predict and 

dig. We have looked at what the dig does; it provides us with more related 
search phrases. The other 2 I use simply to gage which the relative search 

frequency of the terms; in other words I know that the 947 next to the „real 
estate property listings‟ above gets about 67 TIMES the number of searches 

as the 14 count for „commercial real estate property listings‟.  
 

This is where it gets a bit sticky, if you are a commercial real estate agent in 
Denver you definitely want to rank well on „denver commercial real estate 

property listings‟ but how important is it to you to rank well on „denver real 
estate property listings‟? if you specialize in commercial properties? 

 
 How many of the people searching on „denver real estate property listings‟ 

are actual looking for commercial properties? 

 
You have to decide which terms are MOST important to you. Remember, it 

will take time and effort to rank well on each term you select. 
 

You will probably have a higher percentage of your visitors who find your 
site by searching on VERY specific and VERY relevant terms „convert‟ into 

actual customers or leads. But… 
 

On the other hand you may miss some great prospects if you don‟t get 
found on the broader search phrases.  
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This is a constant dilemma; ultimately you just have to decide which terms 
you want to focus your initial optimization efforts on.  

 

Too General Better Better Yet 

Dentist san diego dentist San diego childrens dentist 

Cosmetic dentist  Cosmetic dentist san diego 

windows Replacement windows Custom replacement windows 

san diego 

Phone service Local phone service  Government assisted phone 
service  

  Government assisted home 
phone service 

  Government assisted home 

telephone service 

   

 

 
You can, and most likely will, go through this process again later. For now I 

suggest that you start with the longer, more precise, search phrases that are 
likely to produce a better quality visitor. 

 
One more thing to consider before selecting your phrases; the broader the 

search phrase the more difficult it is to achieve top rankings.  
 

That does not necessarily mean that you don‟t optimize for them, it simply 
means that you want to select your terms very wisely.  

 
OK, here‟s your first assignment, select up to 12 search phrases that you 

want to optimize. If you provide services locally or regionally be sure to add 
geographic terms like city names to the search phrases you select, like we 

did above with Denver. 

 
You can write the search phrases below as you or going through the process 

but ultimately you will want them in a Word or Excel doc.  
 

1.  

2.  

3.  

4.  

5.  
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6.  

7.  

8.  

9.  

10.  

11.  

12.  

 
 

 
If you get your words identified before Thursday please e-mail them to me 

with the URL of your website and I will try to get your baseline report ran 
before we meet. 

 

 
 

 
 

 
 

 
 

 
 


